DRAFT FOR H. MAXWELL 



April 16, 1990 


Mr. Raymond Pietrorazio 
40 Whittemore Road 
Middlebury, Connecticut 06762 

Dear Mr. Pietrorazio: 

Thank you for your letter of April 5, 1990. 

Our advertising and promotional activities are directed to 
persuade smokers to purchase our brands rather than those 
marketed by our competitors. They are not intended to induce 
anyone to smoke and they are not directed to minors. Since 
1964, we have adhered to the principles and policies of the 
industry's cigarette and advertising code which clearly pro¬ 
hibits advertising directed toward minors. We have sponsored 
industry-wide programs ("Help Youth Decide/Helping Youth Say No") 
to assist parents and schools in teaching that smoking is an 
adult activity. We support state laws to raise the legal age of 
cigarette purchase to 18 and have worked with retail associations 
to educate store managers that it is illegal to sell cigarettes 
to minors. We are not involved in the sale of cigarettes at the 
retail level. 

Given the above, your Board concluded that the committee called 
for by the shareholder's proposal would serve no useful purpose 
and that the proposed expenditure of the company's funds for 
anti-smoking campaigns would be a waste of your money. We 
vehemently deny that any of our profits can be characterized as 
"blood money". We obviously resent that characterization, and we 
are satisfied that we are meeting all our responsibilities. 



Sincerely yours. 


Hamish Maxwell 



Source: https://www.industrydocuments.ucsf.edu/docs/rqcb0003 
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